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The Honorable William “Bill” Edwards, Mayor 

The Honorable Catherine F. Rowell, District 1, Mayor Pro Tem 

The Honorable Carmalitha Gumbs, District 2 Councilmember 

The Honorable Helen Z. Willis, District 3 Councilmember 

The Honorable Naeema Gilyard, District 4 Councilmember 
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REVISED 

WORK SESSION AGENDA 

5:00PM 

1.  Peoples Campaign Branding Committee  

2.  Presentation by American Medical Response (AMR) regarding 

     Ambulance Services 

3.  Update on Strategic Planning & Budget Workshop processes 

4 City Attorney’s proposal to establish an internal Protocol (Best Practices) 
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PRESENTED TO:
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by:
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PREFACE

This Branding Committee Action Plan of the People’s was developed through a collaborative

process between civic, business, religious, community activist,  and other stakeholders who live 

throughout the City of South Fulton. 

We would like to thank the City of South Fulton area volunteers andothers who devoted many

hours to theprocess of making this plan a reality by participating on the Brand Development Team,

as well as the many residents who owned businesses, property owners, and others who contributed 

their time and valuable input of ideas, resources, and feedback.

The recommendations made in this Plan are based on the information provided by many caring and

concerned citizens, research, best practices inother locations.

The results from implementation of this Branding Plan are dependent upon many factors, including

the time, effort, funding availability, and cooperation of those involved in its Implementation.



THE PRIMARY GOALS OF THIS EFFORT

Creating a brand and marketing strategy  around a “new city name” that positions the City in a positive light that is memorable which 

will make the City stand out among the competition. The Brand Development Team set forth the following goals for the City of South 

Fulton’s branding effort:

• To provide the listing of possible city names that puts the city on the “map“ as a terrific place to live, raise a family, own a
business, and to visit.

• Selection of a city name and a marketing strategy that differentiate the city from the other cities throughout the metro-Atlanta area, the state, 
the nation..

• The development of a name and marketing and branding strategy which encourages families to move to the new city.

• The development of a name, marketing and branding strategy that identifies that markets specific industries for the development of a 
sustainable economy.

• Economic Development – To increase awareness of the City and increase the number of requests for information and, in turn, the 
number of successful relocations and expansions in targeted industries of  hi-tech bio-medical, aviation/aerospace, advanced 
manufacturing,  small and larges businesses, data processing, film/new media, headquarters and IT.

• Live, Work, & Play Community – To position the City as the choice for all age groups, young adults starting families, particularly 
those who place a high value on education.

• Community Cohesiveness – To help foster community and sense of place by creating a brand that can be used across many sectors 
and target audiences.

•



Branding OVERVIEW

•City Vision

• Mission Statement

•Naming Concepts

What is branding?

Branding is the term for the identity – built through marketing and messaging – of a product, service, organization, 

individual and yes, even a community. Scott Cook, co-founder of Intuit pointed out, “A brand is no longer what we tell the 

consumer it is – it is what consumers tell each other it is.” For a community, Cook’s statement means the brand message 

must be authentic, believable and reflect the culture and characteristics of that community.

The Branding Committee was tasked with examining the following three areas:



City Vision
The Vision statement for the City is meant to provide a clear image of where the community is heading over the next 

decade or two. It is meant to capture the spirit of the community and to inspire its residents and business partners to work 

towards a vibrant future. The vision reflects the hopes for the City for the future.

Mission Statement
The City’s Mission statement serves as the City’s broadest public policy directive. It should define the major impetus 

behind all municipal actions.

Naming Concepts
The process of selecting a new city name, identifying with it, and using it as a label isn’t simple. Yet, it is a critical tool in 

achieving neighborhood stability and it should be approached carefully.  The focus of the Branding Committee was to 

examine names the group thought was a reflection of the community in bringing people and the business community 

together to work under a shared identity.



July 18th, 2017

BRANDING 
METHODOLOGY



BUILDING THE CITIZEN TEAM

• Invitations were sent to the voter list used during the referendum phase.

• Citizens signed up for the group through the website

• The only requirements were name, address, email

• Citizens were asked to select one of 14 groups in which they would like 
to participate

• Over forty (40) residents and citizens of the City of South Fulton 
signed-up  and volunteered.



July 18th, 2017
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VISION & MISSION
OPTION #1

Mission Statement 

The City of South Fulton’s mission is to provide municipal governance for its 
citizens and businesses that will be transparent in its operation, efficient in its 

execution and customer focused in its delivery of services. 

Vision Statement 

Our Vision is to provide services in a coordinated and seamless manner that will 
enhance the life, business and work experience of all who dwell therein. quality 
of life, stability and sustainability  will be the keystones of the foundation upon 

which the municipality will be managed. 



We, the citizens and administration, will strive to advance these principles by pursuing 
the following goals:

• Be inclusive across generations

• Preservation of natural resources and landscapes

• Create a climate that encourages a vibrant business environment

• Respect for the law among the citizenry and the Law Enforcement Community

• Foster a sense of community through enhanced recreational opportunities for all

• Create an environment that encourages citizen participation in the Municipal 
Governance process

• Maintain a fiscally Responsible environment that respects the taxes provided to 
maintain the City

• Appreciation for those workers who insure the continued efficient operation of the 
Municipality  

VISION & MISSION OPTION #1 cont.



Mission Statement

To provide municipal governance for its citizens and businesses that           
will be transparent in its operation, efficient in its execution and         

customer focused in its delivery of services.

Vision Statement 

Our Vision is to provide services in a coordinated and                             
seamless manner that will enhance the life/business/work                  

experience of all who dwell therein. 

VISION & MISSION
OPTION #2



Quality of Life Statement

To become a safe, clean, healthy, productive city where communities 
are revitalized, history is preserved and the natural environment is 
protected and respected.

VISION & MISSION OPTION #2 cont.



These principles will be accomplished through:

• City Services - To deliver effective and efficient services to all citizens, without bias or 
prejudice

• Our Employees - To provide our employees with safe, clean, productive, and technologically 
friendly workplaces where we encourage pride, productivity and accountability for the quality 
of their work and where they are given meaningful opportunities for professional growth

• Communications - To be accessible to all people in our diverse community, to answer their 
questions promptly, to listen respectfully, and in all of our communications, to be truthful, 
responsive, and professional and create an environment that encourages citizen’s participation 
in the municipal process

VISION & MISSION OPTION #2 cont.



• Financial Management - To be effective and responsible stewards of public resources, to 
wisely and prudently use these resources for the public good, and to be accountable to 
those who have placed their trust in us.

• The Law - To respect the law by word, in external and internal communications, and by 
deed, by enforcing and abiding by all applicable federal, state, and local laws

• Economic Development – To create a climate that encourages a vibrant business 
environment and encourages a service array that provides a wide range of resources for 
sustainable development of the community

• Recreation – To foster a sense of community through enhanced recreation and activities for 
all Inclusive across generations

VISION & MISSION OPTION #2 cont.
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• Data Collection Strategy – Over 130 names were collected through 
southfultonliving.com, nextdoor.com, facebook and committee 
submissions. 

• Name Concept Development – Names were categorized as   1) Historical, 
2) Aspirational, 3) Religious, 4) Geographical and 5) Other.

• Committee Meetings – Break out sessions and exercises were conducted to 
allow participants to debate and develop name selections.

• Participant Submissions - Participants were asked to defend their name 
submission in order to weigh its significance and gain support for it.

OVERVIEW & METHODOLOGY



• CAMP CREEK

• WESTHAVEN

• PROSPER

• SOUTH HAVEN

• TRIBUTARY HILLS

• WOLF CREEK

• (See Attached List)

Of the 100 + names that were discussed the following names made “the short list” 

NAME CONCEPTS



• Qualified, professional consulting firm should be hired

• Chosen name should reflect ALL seven districts

• Conduct a controlled survey to gather input from citizens

• Create a public information program for citizens about the historical 
inhabitants, geographical significance and future potential that impact 
the name selection

RECOMMENDATIONS
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Chairs:

Richard (Ric) Washington – Chair/Facilitator 

Harold Reid – Chair/Facilitator

Marcus Coleman – Chair/Alternate

Co-Chairs:

Kimberly King –Co-Chair/Coordinator

Kym Dove – Co-Chair/Coordinator

Cynthia Ross – Co-Chair/Coordinator

BRANDING CHAIRS & 
CO-CHAIRS



Alicia Jones 

Alma Hill

Andre Ray

Arthurline Taylor 

Barbara Atwater

Beverly Isom

Brian Beane

Broderick Talley 

Deidra Matthews 

Diane Osby

Edward Gilmore 

Evette Alfred 

Gerard Sanders

Heather Ancrum

JoAnn Depp

Kimberly Reid

LaSonya Bourquin

Latangela Hill

LeTonya Williams

Madge Willis

Marcus Garner

Margaret Vaughn

Micah Hines

Michael McCoy

Micheal Gales

Nakisha Garner

Nichole Orogun-Thomas

Pauline Wilkins 

Priscilla Lewis

Richard White

Robert Dow

Samuel Ball

Sandra Phillips

Shaneice White 

Sheree Pate 

Ty Mays-Kelty

Virginia McCoy 

William Wilkins

Zaundra Brown

BRANDING COMMITTEE



???

QUESTIONS & ANSWERS




































































	REVISED Work Session Agenda 07182017
	1. BrandingCommitteePresentation-July18-2017
	4. City Attorney Handout - Proposal to establsh an internal Protocol (Best Practices)
	3. Finance Handout - Budget Work Session 071820
	Timeline for Budget Process
	khalid kamau Handout - MOTION for 2-Day Budget process

